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Editorial Concept

➢ The magazine TiAM – Trends in Asset Management – is published 

three times a year addresses professional investors in the German-

speaking regions. TiAM offers well-researched specialist information 

first-hand, with experts discussing topics on a professional level. 

With its unique concept, informative and extremely useful 

contributions, as well as its focus on the target readers, TiAM holds 

a special position and enjoys a high standing throughout the 

business.

➢ For every issue, the editorial team researches a current key topic 

and presents a well-researched cover story on this topic, thereby 

not only viewing it from various perspectives but thinking outside 

the box. Furthermore, experienced industry insiders provide 

specialized articles or conduct and give interviews. 

Editorial Concept
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➢ The “Straight Talks” developed especially for the 

TiAM target group, in which potential investors interview 

an interesting asset manager and ask critical questions 

regarding his or her products, is also very popular 

among the TiAM readers. 

➢ Parallel to the magazine`s print edition, interviews 

and specialized articles can also be viewed at 

www.tiam-fundresearch.de and also over LinkedIn 

taking them to other interested investors. With modules 

such as these, TiAM offers a multitude of opportunities 

for cross-media marketing and sales activities. 

Editorial Concept

http://www.tiam-fundreserarch.de/
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➢ Circulation (print and digital): approx. 10,000 

copies

➢ Main readership: Professional investors in 

Germany, Austria and Switzerland

➢ Publication dates: 

May, August and December 2026

(Dates overview see page 22)

➢ Categories: Fund Scene, Strategy, Analysis, 

Private Wealth, Events

➢ www.tiam-fundresearch.de

Editorial Concept

Circulation, Target Group, Dates, Rubriken
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The core readership: 
Professional investors in Germany, Austria and 
Switzerland

Readership

Source: Evaluation July 2023
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Independent wealth managers 24,0%

Private Bank 19,8%

Saving banks 17,3%

Assetmanager/KvG 12,4%

Pension fund/fund 5,6%

Consultants 4,7 %

Co-operative bank 4,4 %

Family Office 3,4 %

Pension scheme/insurance 3,2%

Foundation 1,9%

Company/treasury 1,8%

Church 1,5 %
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The core readership: 
Detailed list of professional investors in Germany, Austria, 
Switzerland and Luxembourg 

Country In percent

Germany 89,0%

Austria 4,0%

Switzerland 5,3%

Luxembourg 1,7%

Source: Evaluation September 2024

Readership
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Advertisements

TiAM primarily offers full-page ads. Other formats 

are available on request.

Width in mm 210

Height in mm 280

Trim 3 mm on all sides

Rate for inner part € 3,900

Rate for cover pages € 4,900

All prices are quoted in euros; prices are exclusive of agency commission (if applicable) and VAT.

Advertising Formats
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Sample advertisements

Advertising Formats

Diese Finanzwerbung wurde von Baker Steel Capital Managers LLP erstellt und genehmigt. Baker Steel wurde von der Financial Conduct Authority z ugelassen und wird von ihr beaufsichtigt. Das investierte 

Kapital ist Risiken unterworfen. Die Wertentwicklung in der Vergangenheit sollte nicht als Hinweis auf die zukünftige Wertentwicklung herangezogen werden. Die zukünftige Wertentwicklung kann wesentlich 

schlechter sein als die Wertentwicklung in der Vergangenheit und kann erhebliche oder vollständige Verluste verursachen.

enquiries@bakersteelcap.com     |           +44 20 7389 0009     |         34 Dover Street, London United Kingdom W1S 4NG

Die 2020er: Ein goldenes 

und grünes Zeitalter

Für Baker Steel lautet das Leitthema „Ein goldenes und 

grünes Zeitalter“. Was genau heißt das? 

Bei einem „goldenen Zeitalter“ geht es um das unterstützende 

makroökonomische Umfeld für Gold, insbesondere in 

Bezug auf niedrige und negative Realzinsen, den Aufbau 

von Inflationsdruck und die Aussichten für eine globale 

Wirtschaftserholung.  

Wir sind mitten im sogenannten „Angst“-Trade für Gold und 

haben noch den „Gier“-Trade und den „Liebes“-Trade vor uns!

Ein „grünes Zeitalter“ bedeutet zwei Dinge: Erstens wird die 

nachhaltige Energiewende bestehen bleiben, wobei wir uns auf 

Produzenten, die die dafür notwendigen „zukunftsorientierten“ 

Metalle bereitstellen, fokussieren.

Zweitens bedeutet „Going Green“, dass Umwelt-, Sozial- und 

Governance-Faktoren („ESG“) jetzt ein zentrales Anliegen für 

Minenunternehmen sind. Dies könnte einen positiven Kreislauf 

für die in diesem Bereich vorbildlichen Unternehmen schaffen, 

um höhere Aktienbewertungen zu erzielen.

Folgen Sie der untenstehenden Adresse, um unsere Fonds zu entdecken, 

oder vereinbaren Sie eine Besprechung mit unserem Expertenteam.

 https://media.bakersteelcap.com/tiam

Dies sind Themen, auf die sich Baker Steel Capital Managers LLP mit einer marktführenden Goldaktienstrategie, 

dem BAKERSTEEL Precious Metals Fund, neben dem BAKERSTEEL Electrum Fund, der ein Engagement  

in „zukunftsorientierten Metallproduzenten“ bietet, ausgerichtet hat. Darüber hinaus bietet unser proprietäres  

ESG-Scoring-System eine weitere Verbesserung zu unserem Set einzigartiger Bewertungstools. 
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Advertisement – special formats

Cover – advertisement

Width in mm 97 

Height in mm 97 

Trim 3 mm right und below

Price € 2,000

Exact format information on request

Table of content – advertisement

Width in mm 85 

Height in mm 110

Price € 1,250

Advertising Formats

All prices are quoted in euros; prices are exclusive of agency commission (if applicable) and VAT.
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Promotional advertisements / Advertorials

Brief profile

Promotional advertisements / advertorials are pages with

editorial content, that are submitted by a client (text, layout

etc.). 

Fixed TIAM components, such as the logo, section bars, the

TiAM fonts, TiAM standard colours and editorial text boxes

may not be used.

The promotional pages must be submitted in binding form 

to the publisher for information and approval before printing. 

These pages will be clearly marked as an "advertisement". 

The publisher reserves the right to reject promotional pages

containing dubious content.

Typography

Use of typography in the TIAM style is permitted.

Layout editing

The publisher may edit the layout. The associated costs will 

be invoiced separately according to the expenditure incurred.

Width in mm 210

Height in mm 280

Price € 3,900

Advertising Formats

All prices are quoted in euros; prices are exclusive of agency commission (if applicable) and VAT.
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Copy materials

Copy materials

Magazine format: width 210 mm x height 280 mm

Paper:

Printing process:

Cover: image printing 200g/m²
Contents: 70g/m²

Cover: sheet-fed offset, contents: web offset
Perfect binding

Printing colors: Euroscale/CMYK
(no special colors such as Pantone, HKS, etc.)

Digital Print 
templates:

Data by email.
Please note that the publisher cannot accept any claims
for compensation for incorrect color reproduction in the
case of color advertisements without the delivery of a 
color-binding proof.

Printer profile for proof creation:
Color profile for cover advertisements:
Color profile ISO Coated-V2 300 (Fogra 39)
Color profile for content advertisements:
PSO_LWC_Improved (Fogra 45L)

The profiles are available for free download at 
www.eci.org

Technical requirements for producing advertisements

Screen width:
Image 
resolution:
Scaling:

70s grid
300 dpi, line drawing 1200 dpi at 1:1 size
Size of the advertisement and ad elements to 100%

Trim: Please prepare the documents including trim. 
The trim allowances in the inside/cover are 3 mm. 
Design elements of the ad that are not to be cut
must have a distance of at least 5 mm from the
format limit of the booklet.

Fonts: Positive fonts from 6 point semi-bold
Negative fonts from 7 point semi-bold, sans serif
Fonts and lines must have a line width of at least 
0.25 point. Be careful when using serif fonts!

Line width: Positive lines at least 0.25 point
Negative lines at least 0.3 point

Address for print
documents and 
proofs:

Holderstock Media GmbH
Advertising production TiAM
Seidlstr. 26
80335 Munich

Delivery of digital 
print materials:

anzeigen@holderstock-media.de

Contact: Astrid Larsen, Telephone +49 (0) 89/6931 946 16

Folder name: TiAM_issue number_customer name_motiv

Disclaimer: Technical design, quality and resolution of the files
are the responsibility of the customer.
Advertisements must be technically flawless. If this
is not the case, the publisher will not accept any
liability for incorrect publication.
Only proofs on newsprint are accepted as color-
binding sample templates.
The publisher accepts no liability for advertisements
that have to be converted due to file errors or color
profile errors.
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TiAM Straight Talk

Professional investors conduct an exclusive interview with a target fund manager for TiAM

Choice of investor As agreed by TiAM and the client (target fund manager). The precondition is that the investor guest 
interviewer would invest in such a product or is already doing so.

Photo shoots Usually provided by the client. Alternatively they can be organised by TiAM in Frankfurt or Munich. 
Additional costs will be incurred if the photographer has to travel to locations outside these cities. 

Interview May be taped live on-site or written down. Whichever option is chosen, this must be agreed 
beforehand with the investor/guest interviewer.

Volume - Images
- Charts/graphs of the product
- Approx. 2,800 characters per page
- Max. 4 pages (i.e. 11,200 characters)

Rate € 6,900 incl. PDF-version from the magazine excl. image rights of a third party

Premium-PDF Prepared incl. TiAM-logo, without page numbers etc. 
Processing fee: € 150 excl. image rights of a third party

Sponsored content

All prices are quoted in euros; prices are exclusive of agency commission (if applicable) and VAT, excluding processing fee.
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Sample TiAM Straight Talk

Sponsored content
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TiAM Specialist Article

4-page guest article of an asset manager

Text The submitted specialist article will be edited by the editorial team. The final version will be 
approved by the client before publication.

Photos Usually provided by the client. Alternatively a photo session can be organised by TiAM in Frankfurt 
or Munich. Additional costs will be incurred if the photographer has to travel to locations outside 
these cities. 

Volume / Content - Images
- Charts/graphs of the products
- Approx. 2,800 characters per page
- max. 4 pages (i.e. 11,200 characters)

Rate € 6,900 incl. PDF of the magazine version excl. third party image rights

Premium PDF Prepared incl. TiAM-logo, without page numbers, etc. 
Processing fee: € 150 excl. third party image rights

Sponsored content

All prices are quoted in euros; prices are exclusive of agency commission (if applicable) and VAT, excluding processing fee.
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TiAM Specialist Article

2-page guest article of an asset manager

Text The submitted specialist article will be edited by the editorial team. The final version will 
be approved by the client before publication.

Photos Usually provided by the client. If needed, TiAM can organize a photo session for an additional 

charge.

Volume / Content - Images
- Charts/graphs of the products
- Approx. 2,800 characters per page
- max. 2 pages (i.e. 5,600 characters)

Rate € 3,900 incl. PDF of the magazine version excl. third party image rights

Premium-PDF Prepared incl. TiAM-logo, without page numbers, etc. 
Processing fee: € 150 excl. third party image rights

Sponsored content

All prices are quoted in euros; prices are exclusive of agency commission (if applicable) and VAT, excluding processing fee.
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Sample TiAM Specialist Article

Sponsored content
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TiAM Interview

TiAM editor interviews a fund manager, 4 pages

Photos Usually provided by the client. Alternatively a photo session can be organised by TiAM in Frankfurt or 
Munich. Additional costs will be incurred if the photographer has to travel to locations outside these 
cities. 

Interview May be taped live on-site or written down

Volume - Images

- Charts/graphs of the product

- Approx. 2,800 characters per page
- max. 4 pages (i.e. 11,200 characters)

Rate € 6,900 incl. PDF of the magazine version excl. third party image rights

Premium-PDF Prepared incl. TiAM logo, without page numbers etc. 
Processing fee: € 150 excl. third party image rights

Sponsored content

All prices are quoted in euros; prices are exclusive of agency commission (if applicable) and VAT, excluding processing fee.
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TiAM Interview

TiAM editor interviews a fund manager, 2 pages

Photos Usually provided by the client. If needed, TiAM can organize a photo session for an additional charge.

Interview May be taped live on-site or written down

Volume - Images

- Charts/graphs of the product

- Approx. 2,800 characters per page
- max. 2 pages (i.e. 5,600 characters)

Rate € 3,900 incl. PDF of the magazine version excl. third party image rights

Premium PDF Prepared incl. TiAM logo, without page numbers etc. 
Processing fee: € 150 excl. third party image rights

Sponsored content

All prices are quoted in euros; prices are exclusive of agency commission (if applicable) and VAT, excluding processing fee.
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Sample TiAM Interview

Sponsored content
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TiAM Exclusive: Let us produce a professional article or interview for you!

Media packages

“Basic” content package

A. TiAM (2 pages - professional article or interview)

B. Extension of the article on TiAM FundResearch

Rate:  € 4,900 

Optional modules

1. Social media integration (LinkedIn) of TiAM article

Rate: € 990 

2. Extension published in bi-weekly TiAM

FundResearch newsletter

Rate: € 1,200 

3. Exclusive-mailing

Rate: € 3,900 

Discounts

Basic Content Package + one additional module: 

3 % special discount

Basic Content Package + two additional modules: 

5 % special discount

Basic Content Package + all optional modules: 

10 % special discount

All prices are quoted in euros; prices are exclusive of agency commission (if applicable) and VAT.
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Events

TiAM RoundTable “infratstructure investments” and „trends & products“

TiAM Advisor Services arranges a roundtable for up to five asset managers on the topic of „Infrastructure Investments“ and 

„These trends and products are changing the world“. The sales/country managers exchange views on attractive products

and strategies. 

“Special” media package:

A. TiAM coverage (up to 6 pages of general reporting, including one fund portrait per partner)

B. Extension article online

C. Social media extension per partner

D. 14-daily-newsletter

Rates:

/ 1 Roundtable: 7.450 Euro

/ 2 Roundtables: 12,900 Euro

Dates “Infrastructure Investments“ Dates „These trends are changing the world“

23/04/2026 Global trends such as demographic change, ecology

18/06/2026 space travel, new energy, biotec, AI, digitalization, 

Moderation: Peter Gewalt mobility, security and the right products.

10/02/2026

12/05/2026

Moderation: Peter Gewalt 

All prices are quoted in euros; prices are exclusive of agency commission (if applicable) and VAT.
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Dates

Dates

*The editorial team reserves the right to make changes in the light of current events

TiAM 01/2026 TiAM 02/2026 TiAM 03/2026

Cut-off dates 17.04.2026 17.07.2026 06.11.2026

Handling of text formats 10.04.2026 10.07.2026 30.10.2026

Submission of
advertisements

27.04.2026 27.07.2026 16.11.2026

Publication dates 29.05.2026 26.08.2026 16.12.2026

Planned topics include* ETFs: the new variants – what 
they offer professional investors 

TiAM Test: the best active asset 
management firms 

TiAM Test: the best real asset 
funds 

Smart Ideas: which funds have 
champion potential 

Top Commodity Funds: these 
portfolios deliver strong 
performance

ELTIFs: pitfalls and products 
investors should know now 

Commodities: what fund 
managers can deliver (and what 
they can’t) 

Digital Investments: what the 
market offers professional 
investors 

Smart Ideas: which funds have 
champion potential 

Top Equity Funds: these 
portfolios perform best over the 
long term

Outlook 2027: what Germany’s top 
decision makers are saying 

TiAM Test: the best service KVGs 

Exotic Assets: art, yachts and cars 
for professional investors 

Smart Ideas: which funds have 
champion potential 

Top Bond Funds: where investors 
are focusing now
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References

References

AB Europe

Aberdeen Standard Investments

Acatis

Amundi Asset Management

Aviva Investors

AXA Investment Managers

Baillie Gifford

Bank J. Safra Sarasin

BayernInvest

Bellevue Asset Management

Berenberg Bank

BlackRock / iShares

Blue Bay

BNP Paribas Investment

BNY Mellon

Candriam Asset Management

Columbia Threadneedle

Carmignac Asset Management

Deka Institutionell

DJE

DWS

DZ PRIVATBANK

Fidelity International

Franklin Templeton

Global X

Hansainvest

Hauck Aufhäuser Lampe

Huber, Reuss & Kollegen

Insight Investment

Invesco Asset Management 

IP Concept

J.P. Morgan Asset Management

Jupiter Asset Management

Kames Capital

Landesbank Berlin

Lloyd Fonds

LOYS

Lupus Alpha

M&G Investments

Metzler Asset Management

MFS Investment Management

Natixis

Neuberger Berman Group

ODDO BHF Asset Management

Pictet Asset Management

Robeco Deutschland

Schroder Investment Management

StarCapital

State Street Global

T. Rowe Price

UBS Asset Management

Vanguard Asset Management

u.v.m.
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Your contact persons

Publishing house:

TiAM Advisor Services GmbH
Seidlstrasse 26

80335 München

Phone  +49 (0) 89/2441 802 50

Fax       +49 (0) 89/2441 802 69

www.advisor-services.de

Managing director:

Dieter Fischer
Phone  +49 (0) 89/2441 802 25
d.fischer@advisor-services.de

Contacts

Note on internet use: The publishing is entitled to publish the advertisements resulting from the placement orders placed for TiAM in its online media within the scope of its technical and 

operational possibilities. Terms and conditions: www.fundresearch.de/fundresearch-wAssets/tiam/docs/AGB_TiAM_2025.pdf

Object Management/Advertisement /joint

ventures:

Belinda Lohse
Phone  +49 (0) 89/2441 802 66
b.lohse@advisor-services.de

Further offers/possibilities within
the TiAM-family

upon request.


